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https://index.widigital.eu/  

1.Purpose 

The aim of this activity is to use the Women in Digital Index as a shared evidence base to:  
- Understand where each country stands along the STEM/ICT education.  
- Identify 1-2 concrete best practices per country that help close gender gaps in ICT 

education and careers.  
- Feed these inputs into TWG1’s core deliverables: policy brief, operationl policy guidelines, 

and the online repository of best practices and success stories.  
 
Each expert is invited to prepare a short country spotlight (max. 2-3 pages) following the structure 
below. 

2. Output requested from each expert 

For [Country], please prepare: 

1. A data-based country snapshot using the Women in Digital Index (max. 1 page). 
2. A short interpretation (4–8 sentences) of what this means for girls’ and women’s ICT 

education and careers. 
3. 1–2 best practice fiches (short descriptions of concrete initiatives), which will later be 

integrated into the TWG1 best-practice repository. 

Please use official data sources only, preferably: 

• Women in Digital Index / Scoreboard: https://index.widigital.eu/ 

3. Practical information 

• Format: Word document (or equivalent), using this structure as headings. 

• Length: Maximum 2–3 pages per country (including both data snapshot and best 
practices). 

• File name suggestion: TWG1_CountrySpotlight_[Country]_[Surname]_v1.docx 

Contact for questions: Ruth Martínez López – Chair, TWG1 ICT Education Path; Email: 
ruth.martinez.lope@upc.edu  

  

https://index.widigital.eu/
https://index.widigital.eu/?utm_source=chatgpt.com
mailto:ruth.martinez.lope@upc.edu


Section A – Country snapshot based on the Women in Digital Index 

A.1. Basic information 

• Country: Slovenia 

• Year of data (as listed in the Index): 2025 

• Overall Women in Digital Index score: [50.8] (EU average: [51.7]) 

A.2. Key phase indicators 

Please select 2–3 indicators that are most relevant for TWG1 (typically ICT education and 

digital employment, plus one additional phase). 

Example structure (adapt values to your country): 

Dimension / Indicator 
Country 

value 

EU average (if 

available) 
Short comment (1 line) 

STEM education phase (overall score) [70.4] [53.9] 
e.g. “close to EU average / 

lagging / leading” 

ICT education phase (overall score or % 

women in ICT graduates) 
[31.3] [44.6] 

e.g. “under EU average, 

significant gender gap” 

Digital employment phase (overall 

score or % women in ICT jobs) 
[54.3] [54.6] 

e.g. “stronger performance 

on women in ICT jobs” 

Leadership / enabling environment 

(one relevant indicator) 
[40.9] [53.3] 

e.g. “moderate, room to 

improve” 

 

Source: Women in Digital Index dashboard, accessed on [3.2.2026]. 

A.3 Data caveats and gaps 

In Slovenia, public data on this dimension are lacking; only international studies were used. 

Section B – Short interpretation (4–8 sentences) 

Based on the Women in Digital Index (2024), Slovenia performs strongly in the STEM 

education phase (70.4 vs EU 53.9), indicating a solid foundation in broader STEM learning. 

However, the ICT education phase is markedly weaker (31.3 vs EU 44.6), suggesting that 

girls and women are less likely to enter or complete ICT-specific education pathways than in 

many other EU countries. In contrast, Slovenia is roughly at the EU average in digital 

employment (54.3 vs EU 54.6), which may point to relatively good labour-market absorption 

for women once they reach digital roles. The enabling environment/leadership dimension 

remains a key gap (40.9 vs EU 53.3), implying limited progression to decision-making 

positions and fewer systemic supports that keep women in ICT long-term. The most 



problematic transitions therefore appear to be (1) from general STEM interest and 

achievement into ICT-specific study choices, and (2) from early-career digital jobs into 

sustained career development and leadership. For TWG1’s ICT education pathway focus, the 

data suggest prioritising interventions at critical choice points (lower/upper secondary and 

post-secondary guidance), alongside retention measures (mentoring, inclusive pedagogy, 

employer–education partnerships) that strengthen persistence and advancement of women 

in ICT. 

Section C – Best practice fiches (1–2 per country) 

For each initiative you want to highlight, please complete the following fiche. These fiches 

will be used both for internal analysis and for the online best-practice repository. 

C.1. Best practice 1 

• Title of the practice:  Inženirka leta (Engineer of the Year) – visibility & role-model 

campaign for girls in engineering 

• Organisation / Institution:  Slovenia; multi-stakeholder initiative within Inženirke in 

inženirji bomo! (since 2012). Co-organised by IRT revija / IRT3000 (media) and 

Mediade d.o.o. (private sector). The award was initiated on the initiative of Siemens 

Slovenija. 

• Level and target group:  Mainly lower & upper secondary (girls making study/career 

choices), plus the broader public; women engineers participate as 

nominees/ambassadors; companies and schools are involved as nominators and 

multipliers. 

• Thematic category (tick one or more): 

☑ Outreach / awareness 

☑ Mentoring / role models 

☑ Career guidance / counselling 

☐ VET recruitment / retention 

☐ Curriculum / textbook / pedagogy reform 

☐ Teacher training / CPD 

☐ Data / monitoring / evaluation 

☑ Other: community building + media storytelling 

 

• Short description (max. 150–200 words): 



 

Inženirka leta addresses the “invisibility” of women engineers and persistent 

stereotypes about “male” and “female” occupations by making women’s 

engineering work public, relatable and aspirational. Each year, the initiative invites 

nominations (submitted by engineers themselves or by employers/organisations 

with the candidate’s consent), and a selection process identifies 10 nominees. These 

nominees are then presented to the public through the project’s communication 

channels, highlighting their personal stories, fields of work and societal contribution. 

One nominee receives the recognition “Inženirka leta” at a public event; importantly, 

organisers stress that the purpose is not competition, but inspiration. 

 

A key feature is that nominees act as ambassadors, supported by the wider initiative 

Inženirke in inženirji bomo!, to encourage girls to consider engineering and related 

study paths. The award’s decision-making also includes voices from students and 

teachers involved in the school consortium, linking the campaign directly to 

education pathways. 

 

• Evidence of results (if available):   

o The initiative has run for multiple years (e.g., the 2025 cycle is described as 

the 8th edition), presenting 10 nominees each year and building a community 

of women engineers. 

o Since 2023, the concept has also expanded beyond Slovenia (e.g., to Croatia 

and Serbia). 

 

• Key success factors / lessons learned (3–5 bullet points): 

o Clear focus on role-model visibility (stories, media promotion) rather than 

narrow technical achievement. 

o Multi-stakeholder governance: organisers, partners, media, and a school 

consortium contribute to legitimacy and reach. 

o Simple entry point: open nominations (self-nomination or nomination by 

employer/organisation). 

o Ambassadorship creates continuity beyond one annual event. 

o Broad diversity of nominees (fields, regions, sectors) increases identification 

for different groups of girls. 

 

 



• Transferability & local adaptation (5–8 lines): 

 

The model is transferable as a low-barrier, high-visibility intervention that can be 

adapted to local contexts. Key adaptations include language and cultural framing 

(how engineering is communicated), the local media ecosystem, and the structure of 

school partnerships. The minimum conditions for success are: a credible convenor 

(e.g., a respected media outlet or association), committed industry partners, and a 

clear safeguarding/consent process for public profiling. A school network (or youth 

organisations) is important to connect storytelling with real decision points (study 

choice, career guidance). 

 

• Partners involved and potential partners (3–5 bullet points): 

• Current partners (types): initiating company partner (e.g., Siemens Slovenia), 

engineering and technology companies, universities/faculties, professional and 

sector organisations, media, and a consortium of secondary schools. 

• Potential partners for scaling/replication: ministries responsible for 

education/digitalisation, public career-guidance services, women-in-tech 

networks, chambers of commerce, and national broadcasters. 

 

• Evaluation & indicators: 

• Public materials focus mainly on the process and outputs rather than 

standardised impact metrics. Feasible indicators for monitoring include: number 

of nominations; number and diversity of nominees; participation of schools 

(students/teachers voting and engagement); media reach (articles, social media 

impressions); and (where possible) pre/post surveys of girls’ attitudes and 

intention to choose engineering/ICT studies. 

• Data source and period: project administrative data and media analytics (annual 

cycle). 

• Link(s) or contact point:  

• Website: https://www.inzenirka-leta.si/ 

• Mediade d.o.o., Dobrova 10, 1356 Dobrova (Slovenia), Tel. +386 40 488 040 

 

Section D – Short written spotlight per nominee (ICT women) 1–2 women in 

ICT from each country to spotlight and promote 

https://www.inzenirka-leta.si/


Minimum fields to collect (copy/paste list): 

• Full name, current role/title, organisation, country/city 

• 2–3 lines on what she does in ICT (plain language) 

• 1 key message: “what helped me most” (barrier/enabler) 

• 1 quote (1–2 sentences) for IWD promotion 

• Links (LinkedIn + org/project) 

Consent: “I agree this spotlight can be published on the Country WiD Spotlight page and 

used for WiD Forum communications around 8 March.” 

 

 


